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FOR IMMEDIATE RELEASE 
 
Morris Named to Victory Media’s 2016 Military Friendly Schools List 
 
Summary: This is the fifth consecutive year in which the campus has been included on the list, which honors colleges that 
support American military service members and veterans as students. 
 
MORRIS, Minnesota (November 5, 2015)—The University of Minnesota, Morris has been designated a 2016 Military 
Friendly® School by Victory Media. This is the fifth consecutive year in which the campus has been included on the list, 
which recognize colleges with leading programs for veterans, members of the Armed Forces leaving military service, and 
military spouses. 
 
Now in its seventh year, the Military Friendly® Schools list is the premier, trusted resource for post-military success. This 
year’s list highlights more than 1,400 schools exhibiting best practices in support of military students. Institutions of 
higher learning competed for the title by completing an extensive survey covering 10 indicators of success including 
support for student veterans on campus, graduation and employment outcomes, and military spouse policies. Survey 
responses were scored against benchmarks, with results independently tested by EY (Ernst & Young) based upon the 
weightings and methodology established by Victory Media and its independent Advisory Board. 
 
Morris is approved by the Minnesota State Approving Agency to participate in all Veterans Education Assistance 
Programs, including Veterans Administration (VA) benefits for those who have served on active duty and their eligible 
dependents as well as members of the Reserve and National Guard. For more information about Morris’s commitment to 
attracting and supporting military students, visit onestop.morris.umn.edu/veterans. 
 
About Military Friendly®: 
Military Friendly® is part of the ratings division of Victory Media, a service-disabled, veteran-owned business. Military 
Friendly® rates companies and colleges on their programs to recruit and retain veterans and military spouses. Military 
Friendly® is a federally trademarked term, created in 2003 by Victory Media. The Military Friendly® assessment process 
includes extensive research and required completion of a proprietary, data-driven survey. All Military Friendly® surveys, 
methodology, criteria and weightings were developed with the assistance of an independent Advisory Board comprised of 
higher education and recruitment professionals from across the country. The survey is administered for free. Criteria for 
consideration and more information can be found at militaryfriendly.com. 
 
About Victory Media: 
Based in Pittsburgh, Victory Media connects classrooms to careers for the nation’s next generation of professionals. Its 
data-driven ratings are published in G.I. Jobs®, Military Spouse, Vetrepreneur®, and STEM JobsSM media and featured 
in national media including USA Today, Wall Street Journal, FORTUNE, Bloomberg, NBC, ABC, CBS, CNN, CNBC, 
Fox News, and others. Learn more about Media, Training and Ratings solutions at victorymedia.com. 
 
View this story electronically.  
 
Through personal and academic discovery, the University of Minnesota, Morris provides opportunities for students to 
grow intellectually, engage in community, experience environmental stewardship and celebrate diversity. A renewable and 
sustainable educational experience, Morris prepares graduates for careers, for advanced degrees, for lifelong learning, for 
work world flexibility in the future, and for global citizenship. Learn more about Morris at morris.umn.edu or call 888-
866-3382.  
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